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DES IG N  G U IDE  
 

This PowerPoint 2007 template produces a 36”x56” 

presentation poster. You can use it to create your research 

poster and save valuable time placing titles, subtitles, text, 

and graphics.  

 

We provide a series of online tutorials that will guide you 

through the poster design process and answer your poster 

production questions. To view our template tutorials, go online 

to PosterPresentations.com and click on HELP DESK. 

 

When you are ready to print your poster, go online to 

PosterPresentations.com 

 

Need assistance? Call us at 1.510.649.3001 

 
 

QU ICK  START  
 

Zoom in and out 
 As you work on your poster zoom in and out to the level 

that is more comfortable to you.  

 Go to VIEW > ZOOM. 

 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the authors, 

and the affiliated institutions. You can type or paste text into the 

provided boxes. The template will automatically adjust the size of your 

text to fit the title box. You can manually override this feature and 

change the size of your text.  

 

TIP: The font size of your title should be bigger than your name(s) and 

institution name(s). 

 

 

 

 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a 

logo by dragging and dropping it from your desktop, copy and paste or by 

going to INSERT > PICTURES. Logos taken from web sites are likely to be 

low quality when printed. Zoom it at 100% to see what the logo will look 

like on the final poster and make any necessary adjustments.   

 

TIP:  See if your school’s logo is available on our free poster templates 

page. 

 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy 

and paste, or by going to INSERT > PICTURES. Resize images 

proportionally by holding down the SHIFT key and dragging one of the 

corner handles. For a professional-looking poster, do not distort your 

images by enlarging them disproportionally. 

 

 

 

 

 

 

 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good 

they will print well.  
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QU ICK  START ( con t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the 

DESIGN menu, click on COLORS, and choose the color theme of your 

choice. You can also create your own color theme. 

 

 

 

 

 

 

 

You can also manually change the color of your background by going to 

VIEW > SLIDE MASTER.  After you finish working on the master be sure to 

go to VIEW > NORMAL to continue working on your poster. 

 

How to add Text 
The template comes with a number of pre-

formatted placeholders for headers and text 

blocks. You can add more blocks by copying and 

pasting the existing ones or by adding a text box 

from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you have to 

present. The default template text offers a good starting point. Follow 

the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and  

click on TABLE. A drop-down box will help you select rows 

and columns.  

You can also copy and a paste a table from Word or another PowerPoint 

document. A pasted table may need to be re-formatted by RIGHT-CLICK > 

FORMAT SHAPE, TEXT BOX, Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. 

Some reformatting may be required depending on how the original 

document has been created. 

 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 

column options available for this template. The poster columns can also 

be customized on the Master. VIEW > MASTER. 

 

How to remove the info bars 
If you are working in PowerPoint for Windows and have finished your 

poster, save as PDF and the bars will not be included. You can also delete 

them by going to VIEW > MASTER. On the Mac adjust the Page-Setup to 

match the Page-Setup in PowerPoint before you create a PDF. You can 

also delete them from the Slide Master. 

 

Save your work 
Save your template as a PowerPoint document. For printing, save as 

PowerPoint or “Print-quality” PDF. 

 

Print your poster 
When you are ready to have your poster printed go online to 

PosterPresentations.com and click on the “Order Your Poster” button. 

Choose the poster type the best suits your needs and submit your order. 

If you submit a PowerPoint document you will be receiving a PDF proof 

for your approval prior to printing. If your order is placed and paid for 

before noon, Pacific, Monday through Friday, your order will ship out that 

same day. Next day, Second day, Third day, and Free Ground services are 

offered. Go to PosterPresentations.com for more information. 

 

Student discounts are available on our Facebook page. 

Go to PosterPresentations.com and click on the FB icon.  
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The objective of this poster is to provide information on initial implementation of photo-
elicitation (PE) and online group support to improve function in patients living with chronic 
pain.  
 

Context 

• 100 million Americans Living with Pain.  

• Helping patients with chronic pain is a major issue in primary care.  

• Traditional approaches are often ineffective.  
 

Study Aims 

• Primary Aim: capture impact of PE + online group support on patients’ pain experience, 
and function using a 3-item measure of pain (PEG: Pain intensity [P], Enjoyment of life [E], 
and General Activity [G]) 

• Secondary Aim: assess the effectiveness of the intervention on improving: 

• Self-efficacy (PSEQ) 

• Chronic Pain Acceptance (CPAQ – 8) 

• Patient-centeredness (Moira Stewart’s measure of patient-centeredness) 
 

Design and Participant Inclusions  

•  18 practices of the American Academy of Family Physicians, National Research Network 
(NRN). 

• Cluster-randomized, phased implementation design. 

• 3 waves 

• 6 practices in each wave (3 intervention; 3 control)  

•  Patients with chronic pain with at least 2 visits in the last 6 months and their treating 
physicians.  

 

Intervention 

• Patients are photographing images they feel best capture their chronic pain experience 
and discussing these photographs with their clinicians at subsequent visits. 

• Patients are engaging with other patients in a private Facebook group for support. 

• Intervention group clinicians are to ask questions about patient photos, and to use a 
chronic pain guideline as they choose.  

 

Anticipated Results 

Collaborative, image-based discussions between patients and providers, and also social 
support, can break the verbal barrier between patients and their doctors, and improve the 
patient-centeredness of the interaction.  

• Demonstrated usefulness of this intervention to shift focus from pain elimination to 
function 

• PE plus online group support will… 

• Encourage Collaborative Discussions about patients’ chronic pain condition  

• Improve self-efficacy to manage chronic pain 

• Improve chronic pain acceptance 

• Improved patient-centeredness of the office visit  

 

Introduction  Intervention Examples Successes 
Recruitment and Enrollment: 8 of the 18 practices are recruited and enrolled (see Figure 1. 
for locations). 47 patients enrolled with completed demographics.   

 

Figure 1. Map of Recruited and Enrolled Practices  

 

 

 

 

 

 

 

 

 

 

 

 

Collaboration with NRN investigative team: The University of Missouri’s collaboration with 
the NRN has contributed to the following: 

• Sustainable practice facilitation 

• Increased recruitment and enrollment activities  

• Rapport building with practices in the network  

• Protocol development and implementation  

• More opportunity for university investigators to engage with patients 

• Networking opportunities  
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Pictures Say 1,000 Words: A Patient-Centered Intervention for Chronic Pain 

Doctor: Welcome back! I know we 
agreed on having you bring in some 
pictures that will provide me with a 
more in depth, and personal 
understanding of how pain affects 
your daily life. Were you able to bring 
some photos for today’s visit?  
 
Patient: Yes! I brought in a photo of 
my garden.  
 
Doctor: Oh really, how does this relate 
to your life with pain?  

Patient: It is representative of how I deal with the medical care that I receive. On one side 
is a clearly defined area, where an organized planting will take place. This is the way I 
view traditional medicine. And notice that it takes up the majority of the garden, just as 
traditional medicine makes up the majority of how I deal with my pain. However, on the 
other side we see that is wilder, untamed. This refers to the rest of how I deal with 
medical aspects: utilizing meditation, acupuncture, chiropractic, and anything else I can 
assist in creating a world where I am not overwhelmed with facing the fact that I hurt.  

Challenges 
Data Collection and Management 

• Evolving Methodology – IRB challenges 

• Changing personnel 

• REDCap challenges: 

• “Separate Projects” for each survey does not allow for a streamlined reporting 
process  

• Some patients are unfamiliar with using a tablet. 

• Facebook enrollment:  

• “Secret group” settings make it difficult to easily add patients to the group  

• Some patients are slow to setting up a Facebook account/accepting the 
moderators request, therefore, unable to be added in a timely manner 

 

 

 

 

 

 

Facebook Examples  

Example of Photo-elicitation  

University of Missouri Department of Family and Community Medicine  

http://www.facebook.com/pages/PosterPresentationscom/217914411419?v=app_4949752878&ref=ts

