Brainstorming Questions: Promoting the Availability of Email

Use these questions to help your team think through how to promote your new email service.  
What are we trying to do? 

· Raise awareness?
· Change patients’ behavior?

Why are we doing this?

· What need are we trying to meet? 
Audience

· Who are we doing this for – all patients?

· What problems will email access to the practice solve for them? 

What do we want patients to do? What do we want them to NOT do? 

What are the barriers? 

· Why wouldn’t patients want to use email to communicate with the practice? 

· What can we do or say that would convince them?

What tools can we use?

· Business cards? 

· Web site?

· Advertisements (newspaper, radio, magazine, community billboards)
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