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unparalleled penetration1

Unmatched Circulation = 104% of FP universe

���	������������	���������7,968 AAFP physician members  
on the AMA’s Do Not Contact list

����������!�����17,100 ��	��������	����"

5,261 paid subscribers = 2,245 physicians assistants  
and nurse practitioners

"#�������������������$���������%

American Family Physician (AFP) isn’t just read–
it’s studied. #���$�������	�&����������������'�
care by nearly every conceivable measurement, 
AFP focuses on diagnosis and treatment with 
��'�������(����	�'�����������������	������������
������������������	�����'%���	�����((���������)�*�
than all other primary care journals combined. 
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AFP is #1 Among Multi-specialty Journals*

;���;*���*
American Family Physician 
(AFP)���������(7��������������
journal of the American 
Academy of Family 
Physicians (AAFP), the only 
medical society devoted 
solely to primary care. 

required reading

They just can’t put it down.
�����������������	������?����AFP—and they re-read issues for the valuable CME.
�����3454/�AFP offered 97 CME credits.
����������	�������������	�(���12 months.
������
���
�/�(����'���'������������	�3 hours reading each issue.
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Third Quarter of Journal
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Fourth Quarter of Journal
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outstanding editorial sets AFP apart
��*9�����
���������
��?������������������������������
��?�	�$'�(����'���'����������	���$�����������%

�������AFP articles are solicited, and all authors are required to submit article proposals prior to 
writing and submitting the article. These proposals are carefully reviewed by AFP medical editors, 
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Why do doctors 
read AFP?
��������������������

diagnosis and treatment 
of common clinical 
conditions.

��#�������)�*����	���
required by the AAFP, 
�R��/����/���	�
AOA.

��R�����������O�����'�
editorial sets it apart 
from other journals.

Physicians read AFP cover to cover.
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AFP readers are engaged.M

������������ML/444�AFP quiz returns are completed each month—more 
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brand must appear in a medium they trust. 
Physicians trust AFP and FPM.

2010 Clinical Quiz Returns per issue*3
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*Received as of 12/10. Physicians have up to one year after issue date to return quiz. Includes online submissions.
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AFP’s companion journal

Advertise in FPM  
for as low as  
$1,000 a page  
when combined  
with an AFP ad.  
See rate card  
for details.  

Advertise in the only primary care journal dedicated to practice 
management—the AAFP’s Family Practice Management (FPM). 
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combination rates with AFP, FPM�����������
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exposure for your brand.
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related content, and the ease of sharing articles with colleagues.
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powerful content management  
and interactive experience



Online Advertising 
��5%5������������O���
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every month.

Branded Microsites
��Small websites featuring your brand.

��X���
���'���������������������(�����
AFP or FPM website experience.
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Advertising Exclusivity
��R���7��(����?�$������	
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�

domination—own every website 
ad position for a set period of 
time.

Electronic Table of Contents 
Email Alerts (e-TOC)
��R��������	���9���	
�������
�

positions in AFP and FPM��������
email alerts.
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journal preview emails.

Contextual Targeting on AFP 
By Topic
�������������9�����������	����[��

choice content area.

��������������������
���R'�#�����
listings page and relevant article 
pages.
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clinical topic.

Prominent Advertising 
Positions
������K��������	�
���������	�

units targeted to primary care 
physicians and related health care 
professionals in the U.S.

extend your client’s 
������������!����
������

Place your print and interactive message in front of the physicians 
who see more patients each year than any other specialty.E

DID YOU KNOW?
Family physicians generate 
more prescriptions and 
�������7�������
��'����������
specialties.E

integrated promotional opportunities
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trust the source. trust the message.
Twice a month, AFP and FPM support your brand by surrounding it with 
information physicians trust enough to put into practice every day.

additional promotional opportunities
AFP Digital Edition
X���
���	��������������'�?�����������K�	�������������
������� 
and advertising.

AFP Outserts 
Let us wrap an issue of AFP�?���������'�$�

�	��������� 
containing your message.

AFP Patient Education Pads
Put your message in the physicians’ hands and on their minds. 

AFP Sponsored Subscriptions
Sponsor recognition appears on the cover and mailed to a special  
list of healthcare professionals.

Pocket Guide to Coding and Documentation
Provide physicians a useful and durable tool while  
�((����
�'�������	�������
������
���$����'%�

FPM Anthologies
Attach a company or product to this valuable tool designed  
and used by family physicians.

FPM Sponsored Subscriptions
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print subscriptions
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Reach more doctors in more places. 
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       Contact a member of the AFP/FPM sales team.
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dgowan@aafp.org
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jmolluso@aafp.org 
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mcotter@aafp.org
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����American Family Physician and Family Practice 
Management, sponsorship opportunities, patient education pads, and more. AFP/FPM 
has so many ways to engage your target audience.


