
Sponsor the Popular AFP Podcast
Frequently in the top 15 of the iTunes Medicine 
category, the AFP Podcast is a fun, compelling, and 
engaging way for HCPs to glean the knowledge 
from each issue of American Family Physician. 
Hosted by faculty and residents of the University 
of Arizona College of Medicine–Phoenix Family 
Medicine Residency, the podcast provides a 
common sense discussion of the approach to 
clinical decision-making based on information in 
each issue of AFP as well as other topics relevant to 
medical students, residents, physicians, and other 
HCPs. 

Episodes: The podcast, now in its 10th season, 
releases new episodes twice a month (two 
episodes for each issue of AFP) with 1 to 2 
bonus episodes per year that include the 
hosts interviewing family medicine physicians. 
Each episode of the podcast is downloaded 
approximately 35,000 times, with all episode 
downloads totaling more than 8 million (65,000 per 
month) and growing. The podcast has listeners in 
more than 200 countries.

Ratings: Frequently rated as one of the top 
medical podcasts in iTunes, the AFP Podcast has 
received an overall rating of 4.7 out of 5 overall 
based on 655 reviews. August 2024.

Some Sample Reviews:
“The staff and residents do a wonderful job. I just 

finished listening to every single recorded episode 
and the quality continues to improve. This is my 
go-to podcast for medicine…Thanks for all you do. 
Keep up the good work.”

“Love the podcast!! Great evidence-based 
overviews, succinct and not too dry. Personally, 
I appreciate some of the jokes and transitions – 
makes me smile while reviewing the topics. Thank 
you for the podcast!”

“This is an excellent resource and enjoyable 
listen…I am a 30+ year practicing emergency 
physician, and I would recommend this to all 
primary care providers.”

“Great podcast. Very relevant for FM practice.”

“This podcast reminds me of the excitement I 
have for Family Medicine and the fact that I am a 
part of an incredible community. I recommend this 
podcast to everyone! Thank you AFP PODCAST!”

“Love the podcast! Great evidence-based 
overviews, succint, and not too dry…Thank you for 
the podcast!”
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To listen or download the AFP Podcast, 
visit: https://www.aafp.org/afppodcast

Sponsorship Opportunity: $2,500 per spot
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The AFP Podcast Team, University of Arizona College of 
Medicine–Phoenix Family Medicine Residency

Fast Facts
•  Subscribers to the AFP Podcast listen to 

85% of each episode on average.

•  Subscribers spend a cumulative average 
of 3,000 hours per month in last 60 days 
listening to the AFP Podcast.

Source: Apple Podcasts Connect Analytics (based on the 
past 60 days of podcast traffic as measured by iTunes)

AFP Podcast Listener Profile
Family Medicine ....................................................89.6%

Urgent Care .............................................................1.7%

OBGYN ........................................................................1.2%

Pediatrics ...................................................................1.2%

Emergency Medicine .........................................0.6%

Other ............................................................................5.8%

Source: 2021 AFP Podcast Listener Survey, AAFP 
Marketing Research, April 2021, base 196 respondents

American Family Physician (AFP) accepts 
cover tip and outsert advertising:  

• Orders accepted on a first-come, first-
served basis. 

•  Creative (mock-up or sample) subject to 
publisher approval.

• Space reservations accepted:

•  Must receive contract or insertion with 
creative (for approval) no later than six 
weeks prior to issue date.

• Materials due 30 days prior to issue date.

Cover Tip Specifications:
• Maximum size (w x h): 7-3/4-inches x 5 

1/2-inches

• Minimum size (w x h): 7-3/4 inches x 5 
inches

• Stock: 80# text

•  Quantity: As specified. Contact production 
director for spoilage. 

• Custom sizes: Contact AFP for 
specifications and rates.

• Includes glue tipping and polybagging 

Outsert  Specifications:
•  Premiere exposure: Your outsert mails in a 

polybag together with the journal.

•  Unique formats allowed: Because your 
outsert does not interfere with the physical 

environment of the journal itself, some 
variation from standard formatting is 
allowed. For example, bound-in BRCs are 
generally acceptable.

•  Advertorial content allowed: Advertorials 
may be acceptable upon prior approval 
and at the discretion of the publisher. Call 
your AFP sales representative for policies 
regarding advertorials.

•  Weight limit is 3.3 oz. (which is the 
maximum weight allowed by the USPS). 
Maximum trim size is 7-3/4” x 10-1/2” and 
minimum is 5-1/4” x 7-3/4”.

Questions:
•  Production Director: Bret Taylor at 

btaylor@aafp.org or (913) 906-6294

Shipping
Each carton must be marked for AFP journal, 
with date of issue, Quad job number, name of 
advertiser, product, and quantity. Shipments 
not meeting requirements are subject to 
additional charges. For Quad job number or 
additional information, contact Production 
Director at btaylor@aafp.org.

Ship prepaid. C.O.D. not accepted.

Ship to:  Quad 
Attn: Receiving 
N61W23044 Harry’s Way 
Sussex, WI  53089

©2024 GSK or licensor.
SGXJRNA230010 January 2024  
Produced in USA. 

Trademarks owned or licensed by GSK.

Because nearly everyone ≥50 years old 
is at risk for shingles1,2

ACT BEFORE SHINGLES STRIKES

Indication
SHINGRIX is a vaccine indicated for prevention of herpes zoster (shingles) in adults aged 50 years and older.
SHINGRIX is not indicated for prevention of primary varicella infection (chickenpox).
Important Safety Information
 SHINGRIX is contraindicated in anyone with a history of a severe allergic reaction (eg, anaphylaxis) to any 
component of the vaccine or after a previous dose of SHINGRIX.

POSTHERPETIC 
NEURALGIA (PHN)*: 
nerve pain that can linger for 
>90 days after the shingles rash 
and can persist for years1

HERPES ZOSTER 
OPHTHALMICUS*:  
affects between 10% and 25% of 
patients with shingles and can 
lead to ocular complications and, 
in rare cases, vision loss1

*SHINGRIX is not indicated for the prevention of PHN or other herpes zoster-related complications.4

IF YOU COULD 
PREVENT SHINGLES, 
WHY WOULDN’T 
YOU?

Please see additional Important Safety Information for SHINGRIX 
throughout and accompanying full Prescribing Information.

Please see additional Important Safety Information for SHINGRIX 
throughout and accompanying Prescribing Information.

Please see additional Important Safety Information for SHINGRIX 
throughout and accompanying Prescribing Information.

Patient 
portrayal.

Patient  
portrayal.

Patient  
portrayal.

YOUR STRONG RECOMMENDATION  
ENCOURAGES IMMUNIZATION

You have the power to help protect your patients from shingles

Important Safety Information (continued)

•  Vaccination with SHINGRIX may not result in protection of all vaccine recipients

Recommend SHINGRIX with confidence 
to patients ≥50 years old. Scan here or 
visit SHINGRIXHCP.com to learn more.

Important Safety Information (continued)
•  In a postmarketing observational study, an increased risk of Guillain-Barré syndrome was  

observed during the 42 days following vaccination with SHINGRIX
•  Syncope (fainting) can be associated with the administration of injectable vaccines, including 

SHINGRIX. Procedures should be in place to avoid falling injury and to restore cerebral perfusion 
following syncope

•  Solicited local adverse reactions reported in individuals aged 50 years and older were pain (78%), 
redness (38%), and swelling (26%)

•  Solicited general adverse reactions reported in individuals aged 50 years and older were myalgia (45%), 
fatigue (45%), headache (38%), shivering (27%), fever (21%), and gastrointestinal symptoms (17%)

•  The data are insufficient to establish if there is vaccine-associated risk with SHINGRIX in  
pregnant women

•  It is not known whether SHINGRIX is excreted in human milk. Data are not available to assess the  
effects of SHINGRIX on the breastfed infant or on milk production/excretion

References: 1. Harpaz R, Ortega-Sanchez IR, Seward JF; Advisory Committee on Immunization Practices 
(ACIP) Centers for Disease Control and Prevention (CDC). Prevention of herpes zoster: recommendations 
of the Advisory Committee on Immunization Practices (ACIP). MMWR Recomm Rep. 2008;57(RR-5):1-30. 
2. Kilgore PE, Kruszon-Moran D, Seward JF, et al. Varicella in Americans from NHANES III: implications for 
control through routine immunization. J Med Virol. 2003;70(suppl 1):S111-S118. 3. Shingles (herpes zoster): 
signs and symptoms. Centers for Disease Control and Prevention. Accessed September 18, 2023. 
https://www.cdc.gov/shingles/about/symptoms.html 4. Prescribing Information for SHINGRIX.

Speak to your Wiley account manager: 
Kevin Dunn, (201.264.5345; kdunn@wiley.com) 

or Tara Schelling (215.933.2012; tschelling@wiley.com)

AFP COVER TIPS AND OUTSERTS
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Style Guide for AFP Podcast Spots
•  Pre-roll and mid-roll spots are up to 15 seconds (40-50 words), the first 

being read at the top of each podcast prior to the podcast’s opening 
theme music, and the second in the middle of each podcast.

• Educational, philanthropic, and recruitment messages are welcome

• Ads/copy are subject to acceptance by the publisher, editor-in-chief, and 
podcast host

• Copy may be modified by the publisher, without notice, to adhere to the 
style guide

Messages are informative vs. promotional in tone. They should describe 
your offering, rather than sell your offering. 

• Avoid superlative statements (such as best, top-rated, “the only,” 
premier, #1, etc.)

• Avoid competitive comparisons (such as “preferred by physicians 2:1”)

•  Avoid addressing the listener directly with the use of “you.” Example: — 
INSTEAD OF: “Where you’ll find the resources you need…”— YOU COULD 
SAY: “Where more than 128,000 family physicians find the resources they 
need…”

•  No calls to action (such as, “order today and save 20% with the promo 
code XYX.”) — Instead, “inform” listeners of how to get more information. 
(“Information available at My-Company-dot-com-slash-podcast.”)

Examples:
“This AFP Podcast is supported by . . . 

The American Academy of Family Physicians, supporting more than 
128,300 family physicians worldwide. Membership information available at 
AAFP-dot-org-slash-membership.
And by . . .

The journal American Family Physician, providing concise, 
straightforward, and evidence-based clinical reviews to assist primary care 
providers in caring for their patients. AFP is available in print and online, 
subscription information is available at aafp-dot-org-slash-AFP.”

Speak to your Wiley account manager: 
Kevin Dunn, (201.264.5345; kdunn@wiley.com) or Tara Schelling (215.933.2012; tschelling@wiley.com)
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