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American Family Physician (AFP) is the best-read journal in
primary care1. But AFP isn’t just read -- it’s studied. Offering
more CME than all the other primary care journals combined,
AFP delivers peer-reviewed content that physicians need, trust,
and put into practice every day.
Unparallelled Reach2

104% of the family physician universe*.
You gain access to 9,041 hard-to-reach and high-value

With AFP, you reach

physicians on the AMA’s Do-Not-Contact List2.

You connect with

23,300 medical students.

They receive full digital access plus three-month trial print subscription.

5,011 paid subscribers = 2,179 physician assistants and
nurse practitioners.

And you have the opportunity to engage with physicians on
their terms -- in print, online, and mobile.
Unparalleled Engagement3

Physicians spend serious time with AFP. On average,

they spend 2 hours reading each issue.

#1 High Readers
(Primary Care Office)

Source: ©Kantar Media, June 2013
Medical/Surgical Readership Study (AFP)

And they re-read issues for the journal’s highest rated feature,
CME Quiz.
• More than 38,000 AFP quiz returns are completed each
month -- more than 450,000 a year.
• AFP offers an average of 4 CME credits per issue -- four
times more than other journals.
• Recipients must read all scientific articles to answer CME
quiz questions.
*The “family physician universe” is generally defined as the number of names accessible
through the AMA Masterfile. However, there are physicians who request “no promotional mail”
and thus become invisible to advertisers. Fortunately, 9,041 of those do-not-contact physicians
are AAFP members, and you have exclusive access to them.
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American Family Physician (AFP)
is the official clinical journal of
the American Academy of Family
Physicians (AAFP). With more than
110,600 physician members, the
AAFP is the only medical society
devoted solely to primary care.

Sources:
1.	Kantar Media, Medical/Surgical Study,
June 2013.
2.	Data on file, American Academy of Family
Physicians, Circulation Department.
3.	American Academy of Family Physicians,
Practice Information Report, 2012.
4.	American Academy of Family Physicians,
Editorial Survey, 2011.
5.	Facts about Family Medicine, American
Academy of Family Physicians, 2011.

AFP
Why do physicians read AFP?

READ COVER TO COVER

• For the latest on diagnosis and
treatment of common clinical
conditions.

Readership by Department4

•To earn CME credit required by the
AAFP, ABFM, AMA, and AOA.
• In 2012, AFP offered 90.5
CME credits.
•A
 AFP credit is accepted for
12 months.
• Because the physician-focused
editorial sets it apart from
traditional medical journals.

First Quarter of Journal
CME Quiz:

80%

81%
Letters to the Editor: 76%
Table of Contents:

AAFP News Now: AFP Edition:
Editorials:

77%

82%

Second Quarter of Journal
Cochrane for Clinicians:
Close-ups:

81%

AFP Journal Club:

86%

75%

Graham Center Policy One-Pager:

68%

Third Quarter of Journal

On the Go

FPIN’s Clinical Inquiries:

73%

U.S. Preventive Services Task Force:

89%

83%
Putting Prevention into Practice: 84%
Clinical Evidence Handbook:

Fourth Quarter of Journal
Point-of-Care Guides:

Physicians are
never more than
a click away from
AFP and FPM.

82%
Photo Quiz: 88%

85%

STEPS:

83%
Practice Guidelines: 89%
Curbside Consultation:

#1 Average Page Exposures
(Primary Care Office)
Source: ©Kantar Media, June 2013
(Medical/Surgical Readership Study [AFP])

THE COMPANION JOURNAL
TO AFP

FPM

FPM

Family Practice Management (FPM) is the only primary
care journal dedicated to practice management, with more
than 140,000 recipients. By advertising in FPM, you’ll reach
the physicians, thought leaders, and decision makers most
valuable to your brand.
Engaging Content
• Free CME credit. The FPM CME quiz covers content
throughout the journal, encouraging cover-to-cover
reading. In 2012, FPM offered 20 CME credits.
•Coding Expertise. FPM’s invaluable coding advice
makes sense of complex coding systems.
•Practice Improvement Focus. FPM experts provide
proven approaches to managing the care of patients with
practical advice readers can use immediately.
•Multi-Channel Delivery. FPM is available in print,
online, and mobile, meaning physicians can read
whenever, wherever they want.
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70% say FPM changes
how they manage their
practices and patients.
The Matalia Group,
Essential Journal Study in
Primary Care, 2011

SO MANY WAYS
TO ENGAGE YOUR
AUDIENCE
Physicians are busy people,
with many demands on their
time and energy. But with
each issue of AFP and
FPM, physicians slow
down to focus on
the content they
need and trust.

FPM Anthologies

Connect your brand to this
valuable resource designed and
used by family physicians.

Online
American Family Physician

®

A peer-reviewed journal of the American Academy of Family Physicians

August 15, 2013

Management of Common Sleep Disorders
241
249

Childhood Eye Examination
Parathyroid Disorders

222
223
224
230
261
263
266
269

231

Letters to the Editor
AAFP News Now: AFP Edition
Editorials: Benzodiazepine Use
Graham Center Policy One-Pager
Photo Quiz
STEPS: New Drug Reviews
Implementing AHRQ Effective
Health Care Reviews
Practice Guidelines

227 CME Quiz is worth 3.75 credits.

Full text online: www.aafp.org/afp

AFP Outserts

AFP and FPM are the #1 and #2 online
journals read by ePharma family
physicians. And the journals’ home,
AAFP.org, is the top specialty-specific
website for 80% of family physicians.
• Exclusivity on branded microsites
• Contextual targeting on AFP By Topic
•E
 arly engagement with Electronic
Table of Contents Email Alerts (eTOC)

The first thing physicians
see when AFP arrives.

American Family Physician

®

A peer-reviewed journal of the American Academy of Family Physicians

August 15, 2013

Management of Common Sleep Disorders
241
249

Childhood Eye Examination
Parathyroid Disorders

222
223
224
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261
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266
269

AFP Mobile

231

Letters to the Editor
AAFP News Now: AFP Edition
Editorials: Benzodiazepine Use
Graham Center Policy One-Pager
Photo Quiz
STEPS: New Drug Reviews
Implementing AHRQ Effective
Health Care Reviews
Practice Guidelines

227 CME Quiz is worth 3.75 credits.

DEEP
ENGAGEMENT
Connect your brand with the best-read and
respected journals in primary care.

Full text online: www.aafp.org/afp

AFP Patient
Education Pads
Put your message in the
physician’s hands and on
their minds.

obile

FPM M

Mobile

Meet physicians on their
terms--whether they’re in the
office or on the go.

AFP Sponsored
Subscriptions
Print

By advertising in both journals,
you engage deeply with the
physicians who see more
patients each year than any
other specialty.

Sponsor recognition appears
on the cover and is mailed
to a special list of healthcare
professionals.

FPM Sponsored
Subscriptions
Pocket Guide to
E/M Documentation
Guidelines

Gain enormous goodwill
and promotional impact with
sponsored print subscriptions.

Provide physicians with a useful,
enduring resource, and build a longterm connection with your brand.

With AFP and FPM, you have the opportunity to

engage the physicians who see more patients each year than any
other specialty5. And to make sure your brand connects with these
physicians, we offer flexibility and customized marketing programs
to meet your goals.
Contact us today so we can work with you to leverage all opportunities to build deep
engagement between your brand and our readers.

aafp.org/journals/adinfo
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GET STARTED TODAY.

Contact a member of
the AFP/FPM sales team.
John Molluso, Director of Advertising Sales
jmolluso@aafp.org
Mickey Cotter, National Account Manager
mcotter@aafp.org
Karen O’Leary, Office Manager
koleary@aafp.org
500 Route 17 South
Hasbrouck Heights, NJ 07604
Phone: (201) 288-4440
Fax: (201) 288-4914
AAFP_NJ@aafp.org

aafp.org/journals/adinfo

